


BOYCOTT APARTHEID ISRAEL

The need to boycott Israel is real and pressing.
Anyone who fails to do so is financially supporting
the state of Israel and its oppression of the
Palestinians, by helping the Israeli economy and thus
allowing the occupation to continue.

During the 4 year Al-Agsa Intifada, over 4,100
Palestinians were killed and over 50,000 more were
injured. During the War on Gaza (December 2008/
January 2009), a further 1,300 people were killed
by Israel in just 3 weeks, a quarter of whom were
children. Israel has been accused of committing War
Crimes in Gaza.

Palestinians are subjected to violence and
humiliation every day, and their lives are made
unbearable by Israel’s occupation policies. lIsrael
claims to be a democracy in the Middle East, yet it
gives the Palestinians NO freedom and NO security,
treating them as sub-human.

Politicians have failed to bring peace in the region
for decades and it is now up to civil society to put
pressure that will bring about a change. Civil society
previously rose up against apartheid and
oppression by boycotting South Africa until the
apartheid regime collapsed. The same must now be
done to Israel until the occupation ends. All
consumers should use their spending power wisely;
not in stores that are helping to prop up the
apartheid Israeli regime.

There are different ways of boycotting, and the list
of companies is vast. We have targeted the main
offenders:

MARKS &
SPENCER

MARKS & SPENCER

In 1990, Lord Marcus Sieff, CEO of M&S between
1984 and 1991, wrote that one of the fundamental
objectives of M&S is to aid the economic
development of Israel (Management: The Marks &
Spencer Way, Weidenfield & Nicolson, 1990).

M&S stocks large amounts of Israeli goods,
including produce and products from illegal Israeli
settlements; helping Israeli goods get into the
British market.

M&S trades heavily with Israeli manufacturers
including sweatshop giant Delta Galil and Triumph
(for lingerie).

COCA COLA

Coca Cola is a staunch supporter of Israel and even
as early as 1966, the government of Israel
acknowledged Coke’s support for Israel. (A
statement appeared on the Israel Ministry of
Foreign Affairs web-site)

Coke has sponsored and hosted numerous
commerce events between the US and Israel. In
October 2005, Coca-Cola increased its investment
in Israel by buying a 51% controlling interest in the
Israeli Tavor Winery company which is based at the
foot of Mount Tavor.

NESTLE

Nestle has invested millions of dollars operating in
Israel. Nestle states that it does business wherever
there are “investment opportunities and regardless
of political agendas.” Thus, despite Israel’s record of
human rights abuse, Nestle will continue to support
Israeli industry.

Nestle purchased a controlling share of the Israeli
food maker Osem Investments.

In 2008, Nestle executive VP Werner Bauer said that
“snack foods developed and first produced at the
Osem development centre in Sderot will be included
in Nestle’s products worldwide.”

Affiliated companies include: Nescafe Perrier, Vittel
Carnation, Milkmaid, Nesquik Buitoni, Kit Kat, Milky-
bar, Quality Street, Smarties, After Eight Lion, Aero,
Polo, Shreddies, Felix cat food.

JOHNSON & JOHNSON

Johnson & Johnson purchased Israeli company
Biosense for $400 million, and in 1998 received the
Jubilee Award by the Israeli Prime Minister
Netanyahu.

L'OREAL

L'Oreal has been involved in production within Israel
for many years, and has established Israel as its
commercial centre in the Middle East.

The American Jewish Congress expressed “keen
satisfaction that L'Oreal has become a warm friend
of Israel.”

During Israel’s 50th birthday celebrations, L'Oreal
announced $10,000 scholarships for students in
Israel, in order to commemorate Israel’s birthday.

MCDONALDS

McDonalds is a major corporate partner of the
Jewish National Fund and the Jewish Federation. The
Jewish National Fund “works to maintain American
military, economic and diplomatic support for Israel;
monitors and, when necessary, responds to media
coverage of Israel.”



